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Abstract      
             
            The ethics of business in modern Western civilization have devolved 
into treating issues ad hoc, with respect to practical issues only.  The deeper, 
meta-ethical considerations, that is, not whether this or that act is ethical or 
not, but what constitutes the ethical basis of our decision-making in the first 
place, have been lost.  In fact, the ethical basis of business is integrity, an 
ethical aspect that unites both private morality and public and professional 
ethics.  Unfortunately, the modern drive for specialization and 
compartmentalization in business as well as in the other aspects of our 
common lives militates against living life on the basis of integrity.   
  

Ethical Approaches to Business and the 
Problems 
  
Can Business Have an Ethical Basis? 
  
            One can read much on the ethics of business and discover a multitude 
of positions. These positions cover a spectrum that ranges from what one 
might call a “hard-right position”—the idea that business is merely about 
making money, or maximizing profits, and that ethics play no part in that 
endeavor—to a “hard-left” position that governments merely tolerate 
business because business offer a more efficient system of production—and 
hence, generation of tax revenues.  Between these two poles lie several more 
moderate positions. The Nobel-prize winning economist, Milton Friedman of 
the University of Chicago, has argued that the ethical basis of business is 
nothing other than “maximizing shareholder value” (1962; 1970). Within this 
context, of course, one would be bound by the wider ethical norms of society, 
but business per se has no further ethical basis. R. Edward Freeman has 
expanded Friedman’s narrow sense of ethical obligation to include what 
 



 

  

 



 

  

 



 

  

 



 

  

 



 

  

 



 

  

 



 

  

 



 

  

 



 

  

 



 

  

 
 



 

  

 



 

  

 
 
 



 

  

 



 

  

 
 



 

  

 



 

  

 



 

  

 



 

  

 


